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Case Study

Harpoon Brewery
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Case Study

Growing Ticket Sales
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Referrals

Your Brand > Eventbrite’s Brand

TicketSignup has FREE Marketing Tools to:
● Turn Attendees into Event Ambassadors

● Feature YOUR Brand

● Cut Email Marketing and Website Costs

● Grow Email Lists



Referral Rewards
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What Are 
Referrals?

Referrals occur when an 
event attendee convinces a 

friend or family member to join 
them at your event.

Unique tracking links 
for each attendee 
can help you track 

referrals.
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Referrals

The
Stats

The numbers don’t lie:
5% of 2023 transactions were from 
referrals*

For events with aggressive referral programs, 
that can be much higher. Harpoon sold 13% of 
tickets via Referrals

$1.30
CPA for Each New 
Ticket via Referral 

Rewards

78%
Referred Attendees 
were new to event in 

Case Study
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Referrals

The
Setup
Referral Reward Refunds

Set a threshold for number of referrals 
and automatically refund (or otherwise 
reward) the referrer when they reach 
the referral threshold:

● Encourages social sharing of 
your event

● Promotes group participation 
(and thus, more fun)

● Expands your reach to new 
contacts

Promotions      Referral Tracking        Referral Tracking Setup
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Referrals

What to Know About
Referrals
● Referral refunds are automated. No action needed on 

your part.

● Refunds will not be made beyond what an attendee 
originally paid. You can also set a higher threshold (I.E., 
$10 that the refund cannot go below.

● You can stack your rewards with additional refunds for 
additional referrals. Or, you can offer a special swag item 
or perk (like VIP parking) to your super-referrers 
(non-monetary perks do require some work on your end).

● Your refund reserve will automatically hold 10x your max 
refund amount for refunds (this is paid out after the 
event).

Promotions      Referral Tracking        Referral Tracking Setup
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Referrals

What Makes Referrals Work:
Event Conditions
Referrals work best when:

● A significant portion of tickets are sold before 
event day

○ The earlier ticket sales open, the more 
opportunities to encourage referrals

● Your event environment is social 

● Your event cost is high enough for a refund to be 
meaningful 



13

Referrals

What Makes Referrals Work:
Best Practices for Events
Referrals work best when:

● You set a high threshold, high reward

○ The refund needs to be enough to motivate 
sharing ($15-20); the threshold needs to be 
attainable but challenging (3-5)

● You heavily promote the referral program

○ Referrals rewards are displayed on the website

○ Referral rewards reminders are included in 
pre-event emails

○ Social sharing options pop-ups encourage 
sharing immediately after purchasing
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Referrals

How Harpoon
Found Success with Referrals



Free
Websites
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Event Websites

Why Your Website
Matters

As a Primary Website

● The face of your event: people assume their 
experience will be as professional as your image.

● Builds your brand recognition.

● Informs attendees of event details.

● Creates FOMO and incentivizes people to show 
up.

● Promotes additional key initiatives, such as 
referral rewards programs, store items for 
purchase, and donations.

As a Ticketing Website

● Creates consumer trust by mirroring your existing 
website.

● Builds your brand recognition.

● Makes it easy for ticket purchasers to 
find/re-send their confirmation email, transfer 
tickets, etc.

Purpose-built websites for events.



17

Event Websites

Your Event First

Build trust with your audience and brand 
recognition for your event.

● Regardless of if it’s your main website or 
your ticketing site, it looks like your 
website

● BYO Domain or Subdomain

● No ads for other events to distract from 
your event

● No distinctive colors, logos, or 
TicketSignup menus at the top of your 
website

● Created FOR events



● Drag and drop website 
builder

● Range of components 
and style options to help 
you build out a better 
website

● Image gallery saves your 
images and allows access 
to system images

Website Builder 
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Event Websites

Website       Website Builder
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Event Websites

Your Out of the Box Website
● Every new TicketSignup event gets a simple but 

professional event website out of the box, based on 
information you add in the wizard.

● The event on the right has not customized their event at 
all!

● Automated Homepage Banner is based on the event 
type selected in the Wizard.

● For some events, this out-of-the-box website is enough. 
But to grow your event, a few customizations are 
recommended.
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Event Websites

Website Basics
If you can only customize a few 
things, these small updates can 
make a big impact.

● Add your logo

● Customize your Color Scheme

● Add a Homepage Banner

Website       Event Theme
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Event Websites

Recommended Components:
Inform Your Audience
Use your website to pre-answer questions and improve 
the on-site experience

● Event Day Details
○ Event Description and Text components to 

detail where to go, what to bring, and other 
important reminders.

● Ticket Management

○ Ticket Lookup to make ticket management 
easy and reduce customer support

● FAQ: Add an FAQ page as a first-pass resource for 
attendees.

Use Menus and Submenus to organize your information 
when you have too much for the homepage.
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Event Websites

Recommended Components:
Create FOMO
● Include vibrant imagery with Images and 

Slideshows, or your gallery of Photos

● Show your event in action with YouTube 
Videos  and YouTube Playlists

● Demonstrate the vibe of the event 
with Apple Music Playlists 
and Spotify Playlists.



23

Event Websites

Recommended Components:
Spark Action
● Create a sense of urgency with Countdowns and 

Participant Counts

● Focus on donations with Donation 
Thermometers

● Use Buttons to redirect to ticket purchasing 
throughout your website

● Promote additional upcoming events with an 
Event List

● Repurpose Text and Images to promote 
revenue-generating programs like Referral 
Rewards or Upgrading to VIP
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Event Websites

How Harpoon
Found Success with an Event Website
● Simple, ticketing only site

● Branded for the event

● Includes informative key event details, including 
basic details and menu items for more 
information + a Ticket Lookup Page

● Includes photos & video to create FOMO

Photo & video 
content

Referral Program

Event Info

Custom Branding

More Deets
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Event Websites

What’s Possible With an Event Website



Free
Email Marketing
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Email Marketing

Dungeness Crab Festival

● Imported Emails: 14,468 Contacts

● Free Emails Sent: 16 Emails to 104,675 contacts

● Tickets Purchased from Emails: 723 ($26,000)

● New Emails via Email Capture: 475 



28

Email Marketing

Marketing Emails
Create a sense of urgency & FOMO

● Import Contacts to reach as many 
potential attendees as possible

● Feature “Buy Tickets” call to action

● Use images that highlight the event

● Headings to emphasize key 
messages

○ Limited Quantity

○ Price Increase

● Don’t Forget: Event Dates, Location
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Email Marketing

Ticket Purchase Followup Emails
Upsell, Cross-Sell, and Create Ambassadors

● Dynamic Ticket Purchaser lists

○ All or targeted

● Scheduled or Automated Email

○ I.e. Send 3 days after someone buys 
tickets

● Keep Emails Targeted

○ Referral

○ Promote other Events

○ Provide Info

○ Weather or Other Emergencies - 
Postpone/Cancel, Transfer Tickets
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Email Marketing

Pre-Event Emails
Upsell, Cross-Sell, and Create 
Ambassadors

● Dynamic Ticket Purchaser lists

● Scheduled or Automated Email

○ I.e. Send 3 days after 
someone buys tickets

● Replacement Tags

○ QR Code

○ Purchase Summary

○ Add to Apple Wallet

● Other Event Info
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Analytics

Analytics to 
Bring it Together
Data is the only way to truly know what is (or isn’t) worth your 
time and marketing dollars.

● TicketInsights: Track the last-touch source of every 
website view and purchase, including to the specific 
source. Results from all emails sent from TicketSignup 
are visible

● Google Analytics GA4 Integration: Track traffic and 
conversions of your TicketSignup website 
(cross-domain tracking available).

● Pixels and Conversion Codes: Track results at the 
source of your marketing activities.
○ Facebook Pixel & Conversion API
○ TikTok Pixel 



Demo
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Thank You For 
Joining Us Today
For more information, visit us online at ticketsignup.io


